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Q.l Answer the following

a) Illlrstrale types ofNeed and Want.

b) lllustrate imporlance of Ma.keting Segmentation.

10 co1 L:

l0 co2 L3

OR

b) Apply concept ol Segmentation to Cell Phone Market. I0 CO2 Ls

Q.2 Answer the following

a) Discuss the features ofconsumer Behaviour 10 CO3 Lz

b) Show the levels ofa product with example 10 CO4 L3

OR

b) Apply l,.L.C. Concept to Landiine Phone set. Show irs 10 CO4 Lr
ourent phase

Q.3 Answerthe following

a) Design di$ribution channel lbr a company engaged in 10 CO5 Lr
manufacluring and selling Drilling Machine.

OR

a) Plan promotion mix for automobile manuf'acturing and selling l0 CO5 Lo
comPany.

Q.4 Ansrver the following

a) Iilustrate P's ofservice Marketing. l0 CO6 Lr
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b) Illustrate features ofSewices.

c) Distinguish SeNices and Products.

OR

c) Analyze P's used in Retail Banking.

l0 CO6 Lz

l0 CO6 Ll

10 CO6 La

Q.5 Arswer rhe Iollowing

a) ls distribution gaining more importance? Suppof answer with l0 CO5 Ls
examples

b) Design distribution channel for Slow Moving Consumer 10 CO5 L6

Goods
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